
   

Mastercard Updates its Iconic Logo and Brand Identity 
  
Hong Kong, July 25, 2016 – Mastercard, one of the world’s most recognizable brands, unveiled 

the evolution of its brand identity, including a modernized and simplified update to its iconic red 

and yellow logo and new look and feel for branded communications and experiences.  

 

The ability to thrive in a digital age as well as position Mastercard as a forward-thinking, human-

centered technology company is fundamental to this change. 

 

“Mastercard is one of those unique brands that is instantly recognizable around the world,” said 

Raja Rajamannar, chief marketing and communications officer. “To thrive in this new digital 

world where business moves faster than ever, we want to modernize and elevate the brand in a 

design that is simple and elegant, yet unquestionably Mastercard. 

 

“We’ve been on a fantastic trajectory, with digital technology being an increasingly important 

part of our business,” Rajamannar added, “Now it’s time for our brand to embody the company 

we’ve become.” 

 

Designing a brand mark to work seamlessly across all digital platforms, retail channels and 

connected-devices, while preserving its heritage was key to the overall effort, which also includes 

the most comprehensive brand design system ever introduced globally within Mastercard. 

 

The evolved brand identity will be rolled out across Mastercard beginning in the fall. 

 

To view the video on Mastercard brand identity evolution, please click here. 

 
About Mastercard 

 

Mastercard (NYSE: MA), www.mastercard.com, is a technology company in the global payments industry. 

We operate the world’s fastest payments processing network, connecting consumers, financial institutions, 

merchants, governments and businesses in more than 210 countries and territories. Mastercard products and 

solutions make everyday commerce activities – such as shopping, traveling, running a business and 

managing finances – easier, more secure and more efficient for everyone. Follow us on Twitter 

@MastercardNews, join the discussion on the Beyond the Transaction Blog and subscribe for the latest 

news. 
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