
 

 

Hongkongers are Celebrating Valentine’s Day like Never Before: 
Mastercard Love Index 

 
The annual Mastercard study shows Hongkongers are spending more than before for the Valentine’s 

season 
 

Hong Kong, February 13, 2019 – Love is definitely in the Hong Kong air this Valentine’s Day as 
Hongkongers are one of the top Asian markets when it comes to the increase in sentimental spending for 
the most romantic day of the year!  
 
The annual “Mastercard Love Index”, created by analyzing credit, debit and prepaid card transactions 
across the past three Valentine’s Day periods (11th-14th February 2016-18), has revealed that Hongkongers’ 
sentimental spending have increased by 62 percent since 2016, after China (88 percent) and Japan (68 
percent), with a surge of 35 percent in overall transactions.  
 
Here are some valuable insights about Hong Kong lovers from this year’s “Mastercard Love Index”:  
 

 Hongkongers tend to wait until the last minute to buy Valentine gifts, with the majority (28 
percent) of Valentine’s Day shopping happening on February 14 over the past three years.  
 

 With romantic dining being a staple for Valentine dates in Hong Kong, the number of transactions 
made in restaurants has increased by 20 percent from 2016 to 2018, along with an increase of 30 
percent in the total amount spent.  
 

 Hongkongers are choosing to create unforgettable memories with their Valentines by sweeping 
their partners away to a romantic destination. The data showed an increase of 205 percent in the 
number of transactions on transportation in 2018, making up 23 percent of Hongkongers’ total 
spend around Valentine’s Day.  
 

 Being a significant part of Hongkongers’ travel itineraries, transactions on hotels have risen 63 
percent in the last three years, along with an increase in total amount spent by 66 percent.  
 

 Old-fashioned heartwarming gifts are still very much appreciated, as overall spend on flowers has 
increased by 93 percent from 2016 to 2018, with the number of transactions up by 46 percent. 
Jewellery transactions also went up over the last three years, with spend increasing by 43 percent 
since 2016.  
 

 More and more people in Hong Kong are purchasing gifts for their loved ones online, resulting in 
a 146 percent increase in online transactions over the past three Valentine’s Day celebrations.  
  

 Yet, no matter how tech savvy people may be, they still cherish the value of a personal touch 
and hence, more Hongkongers buy their gifts in-person rather than online on Valentine’s Day 
(88 percent vs. 6 percent respectively).  

 
  



 

 
In Asia Pacific, sentimental spending has jumped 33 percent and overall transactions during the 
Valentine’s Day period have risen by 37 percent since 2016.  Increases in both spend value and number 
of transactions were seen in all purchase categories, with the most significant increase made on flower 
purchases: 89 percent higher than spend value in 2016 and 73 percent more transactions. 
 

# # # 
 
 
Mastercard and its Suite of Research Properties 
The Mastercard Index suite in Asia Pacific includes the long-running Mastercard Index of Consumer Confidence, as 
well as the Mastercard Index of Women’s Advancement, Mastercard Index of Financial Literacy, and 
the Mastercard Index of Global Destination Cities. In addition to the indices, Mastercard’s research properties also 
include a range of consumer surveys including Online Shopping, Ethical Spending and a series on Consumer 
Purchasing Priorities (covering Travel, Dining & Entertainment, Education, Money Management, Luxury and 
General Shopping). 
 
About Mastercard 
Mastercard (NYSE: MA), www.mastercard.com, is a technology company in the global payments industry.  Our 
global payments processing network connects consumers, financial institutions, merchants, governments and 
businesses in more than 210 countries and territories. Mastercard products and solutions make everyday 
commerce activities – such as shopping, traveling, running a business and managing finances – easier, more secure 
and more efficient for everyone.  Follow us on Twitter @MastercardAP, join the discussion on the Beyond the 
Transaction Blog and subscribe for the latest news on the Engagement Bureau. 
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